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Abstract

In order for destinations to be able to respond to the challenges imposed by the tourist market, they must
observe visitor’s attitudes and adapt their offer accordingly. In search of ways of how to improve their health
and quality of life, travelers choose to travel motivated by wellness services.To be able to satisfy their needs,
wellness service providers need to measure how satisfied they are with the wellness tourist offer and make
necessary modifications. The purpose of this paper is to determine the level of satisfaction of tourists with the
wellness tourism offer in the Republic of Croatia, and based on the findings propose improvements. Findings
indicate that visitiors are relatively satisfied with wellness tourist offer. Lower level of satisfaction was
determined with innovativeness of wellness offer, offer of educations focused on visitors learning healthy
ways of preparing food and drinks, offer of alternative therapies, adaptation of wellness offer to people with
special needs, and ability for visitors to practice meditation and yoga. Based on the findings authors
emphasize the potential of further improvement of previously mentioned elements of offer, which would
contribute in Croatia achieving greater success on international tourist market and improving visitor’'s quality
of life.
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INTRODUCTION

To remain competitive in the tourism market, destinations must continuously adapt to
new trends. This includes enhancing their existing offerings, introducing innovative
elements, and maintaining authenticity. Authenticity, diversification, and quality are
key prerequisites for achieving a competitive advantage. In recent years, changing
tourist preferences have led to growing interest in health-focused tourism services,
resulting in the development of health tourism and wellness tourism as its segment.
Tourists increasingly recognize the importance of adopting healthy practices to
maintain health, enhance their quality of life, and extend life expectancy. This shift is
also reflected in their travel habits—they now actively seek high-quality wellness
services and are willing to invest significantly in such experiences. Wellness tourism is
appealing because it supports holistic health, balancing physical, mental, ecological,
spiritual, emotional, and social dimensions. The growing number of wellness centers,
spas, and holistic resorts in Croatia reflects both tourist demand and provider interest in
wellness development. Smith and Kelly (2006) note that wellness tourism has
prompted significant behavioral shifts among travelers. Destinations now view
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wellness tourism as a strategy for achieving ecological, social, and economic
sustainability—especially relevant in the post-pandemic context. Consequently,
wellness service providers are encouraged to identify effective ways to meet tourist
needs and shape the future development of wellness destinations (Lackovi¢ et al., 2011;
Gracan et al., 2011; Alkier Radni¢, 2003; Andrea et al., 2021; Smith & Kelly, 2006;
Milojica, 2025). This can best be achieved by measuring tourist satisfaction with
wellness services. The aim of this paper is to assess the level of tourist satisfaction with
Croatia’s wellness tourism offer and, based on the results, suggest concrete
improvements. The paper is structured as follows: after the introduction, a theoretical
background is provided, followed by methodology, empirical findings, discussion, and
conclusion.

1. THEORETICAL BACKGROUND

Throughout decades numerous research has been focused on satisfaction of tourists, in
most cases with attributes of tourist destination that make the destination attractive and
which contribute to the tourist’s satisfaction (Kozak 2002; Bernini and Cagnone 2012;
Medina-Miinoz i Medina-Miinoz 2014; Taplin 2012; Mikuli¢ et al., 2024; Milojica,
2025). Medina-Miinoz and Medina-Miinoz (2014) emphasize in their research that
"destinations base their attractiveness on natural and cultural-historical resources,
accommodation capacities, traffic infrastructure, respectively the attributes that make a
destination unique and recognizable on the tourist market, and which contribute to the
positive experiences of tourists".Tourist destinations are focused on establishing
tourist’s loyalty due to the reduction of marketing costs (it is easier to stimulate them to
revisit in relation to attracting new tourists), achieving continuous tourist turnover, and
positive word of mouth (Milojica, 2025, 40). Tourists want stability and continuity
during their stay in a destination in the sense that they enjoy it due to aesthetic reasons,
emotional attachement, and affordability. This way they develop a positive image about
the destination in their mind and choose to revisit it in the future (Lee et al. 2018). For
destinations to be able to achieve success on the tourist market, wellness tourism
destinations need to be competitive, which is possible to achieve through fulfilling or
ovecoming tourist’s expectations. To be able to do that, attitudes of wellness tourists
need to be observed, and based on the obtained information wellness service providers
need to do their very best to answer their demands and fulfill their needs and
expectations. This will enable them also to improve the current wellness tourist offer
and manage tourist’s satisfaction efficiently. "Satisfaction of wellness tourists measures
to which point did provided wellness products and services satisfied tourist’s
expectations" (Prideaux et al., 2014; Lim et al., 2016; Alkier et al., 2021; Ferjani¢
Hodak et al., 2021; Milojica, 2025). In their research Liu et al. (2023) analyzed
influence of wellness tourism experiences on tourist’s wellbeing. Their findings
indicate that escapist, aesthetic and entertainment experiences have a positive influence
on tourist’s eudaimonic and hedonistic wellbeing. As an intermediary variable tourist’s
satisfaction can increase a positive influence of experience of wellness tourism on
tourist’s sense of wellbeing. Xia et al. focused on determining the connection between
quality of service, tourist’s motivation, satisfaction, quality of life and spa and wellness
tourism.They determined that tourist’s motivation has a positive influence on their
perception of service quality and satisfaction with wellness and spa services, and
consequently their quality of life. Tourists who had a positive experience when using
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good quality wellness and spa services will far more likely be satisfied with their
tourism experience not only during their stay in a destination (Xia et al., 2024), they
will experience these benefits long after returning home (Luo et al., 2017). Previously
presented findings indicate quite clearly the relevance of measuring tourist’s
satisfaction with wellness services during their stay in a destination. These findings
provide a valuable source of information not just for wellness service providers, but
also for destination management. Based on the findings they will be able to improve
high-quality wellness offer and design new and unforgettable experiences for wellness
service users, improve their overall wellbeing and quality of life, ensure their loyalty
and positive word of mouth in the future, prolong business through the entire year and
improve the destination’s competitiveness on the tourist market (Liao et al., 2023;
Sthapit et al., 2025). Andrijasevi¢ and Bartoluci (2004) emphasize that Republic of
Croatia has a long tradition of active development of health tourism, rich basis of
natural resources, and significant potential for developing competitive wellness tourist
offer. The final goal is to improve the quality and diversity of its tourist offer in general,
achieving positive economic impacts, reducing seasonality of business through
provision of wellness services throughout the entire year, and finally gaining
competitive position on the tourist market as a destination of health (Milojica, 2025, 58
according to Ministry of Tourism of Republic of Croatia, 2013; Ivandi¢ et al., 2014,
Ministry of Tourism and Sports of Republic of Croatia, 2023a; Ministry of Tourism and
Sports of Republic of Croatia, 2023b). This is in accordance with the still curent
National Program — Action plan of Health Tourism Development (Ivandi¢ et al., 2014)
which strongly emphasizes the potential and necessity of further wellness tourism
development in the Republic of Croatia.

2. METHODOLOGY

In this paper authors present selected results of an empirical research that was
conducted for the purpose of writing a doctoral thesis.A structured questionnaire was
used for data gathering, andthe questions were formed based on previous research with
minor changes in order for them to meet the needs of the research. First group contains
nine questions focusedon determining the sociodemographic characteristics of the
respondents, which are in accordance with the research of Alkier et al. (2019). The
second group of questions titled "Total satisfaction of wellness visitors" hasthirty-six
questions, of whichthirty-five measure satisfaction of visitors with wellness services
(wellness center). They wereprepared based on the research of Markovic¢ et al. (2020),
Marusi¢ et al. (2019), and Ivanovi¢ and Milojica (2018). One question that was used as
a single-latent variable in the research measured the satisfaction of visitors with the
entire offer of wellness tourist destination, and was prepared according to Lim et a.
(2016).A 5-point Likert scale was implemented (1-I am completely dissatisfied to 5-I
am completely satisfied, and 1-I completely disagree to 5-1 completely agree). In case
of not using a particular service, the respondents were able to choose option 0.
Respondents were visitors who stayed at least one night in a destination and used
wellness services during their stay. Questionnaires were distributed physically, and
online through e-mail and social networks. Data was collected in the period from June
1, 2023 to October 1, 2024. A total of 382 respondents (wellness visitors) participated
in the research. After excluding the incompletely filled questionnaires the number
reduced to 320. As part of the PLS-SEM analysis, 28 extreme values were identified,
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which were excluded from the analysis. By removing them, along with the
questionnaires with missing values for Visitor Satisfaction with Wellness Services, the
total sample was reduced to 292 respondents. The research is based on data collected
from 172 wellness visitors who used wellness services in coastal Croatia and 120
wellness visitors who used wellness services in continental Croatia. The sample
included visitors to hotel wellness centers, spa wellness centers, and the wellness center
at Thalassotherapia Opatija. Data was processed in SPSS, and methods of descriptive
statistics were implemented.

3. EMPIRICAL FINDINGS AND DISCUSSION

In this part of the paper authors will present the selected results of the empirical
research.

Table 1. Wellness service users by gender, age and region

Adriatic Croatia Continental Croatia Total

N % N % N %
Gender
Female 109,0 63,4 68 56,7 177 60,6
Male 63,0 36,6 52 33,3 115 39,4
Total 172 100,0 120 100,0 292 100,0
Age
up to 25 9 52 7 5,8 16 55
26-35 52 30,2 38 31,7 90 30,8
36-45 46 26,7 27 22,5 73 25,0
46-55 39 22,7 25 20,8 64 21,9
56-65 21 12,2 19 15,8 40 13,7
66-75 4 2,9 4 3,3 8 2,8
76 and more 1 0,6 0 0,0 1 0,3
Total 172 100,0 120 100,0 292 100,00

Source: Milojica, 2025, 77

According to the data from table 1, most of the respondents were female (60,6%
total, respectively 63,4% in Adriatic Croatia and 56,7% in Continental Croatia).
According to the age, most of the respondents (30,8%) belong to the age group 26-35,
followed by the ones being 36-45 (25,0%), and 46-55 years of age (21,9%). On the
regional level, in Adriatic Croatia most of the respondents belong to the age group 26-
35 (30,2%), 36-45 (26,7%) and 46-55 (22,7%). The same situation is in Continental
Croatia, respectively 31,7% belong to the age group 26-35, followed by 36-45 (22,5%)
and 46-55 (20,8%).

Table 2. Wellness visitors by education and type of wellness center

Thalassotherapia

In spas In hotels Opatija Total
Elementary and high school ‘[;i 1813 2532 251§ 2362
. N 11 14 0 25
Junior College % 16 9.3 0.0 8.6
University, Bachelor .!}i 1818 ;g 6 2 123g
. . N 42 71 32 145
University, Master % 442 473 68.1 497

65



Vedran Milojica and Romina Alkier Tomi¢. 2025. Satisfaction of Visitors With the Wellness Touristrevices of
Republic of Croatia. UTMS Journal of Economics 16(1): 62-73.

University, Postgraduate L}i 6 g 813 0 8 612
Total N 95 150 47 292
% 32,5 51,4 16,1 100,0

Source: Milojica, 2025, 79

The data presenting the education structure indicates that 61,7% of the respondents
are highly educated (49,7% with a university masters degree and 12,0% with a
university bachelor’s degree).

Table 3. Structure of wellness visitors by country and region in the Republic of Croatia

Continental Adriatic

Croatia Croatia Total
N % N % N %
Croatia 54 45,0 59 34,3 113 38,7
Slovenia 19 15,8 38 22,1 57 19,5
Austria 4 3,3 11 6,4 15 5,1
Italy 5 4,2 5 2,9 10 3,4
Bosnia & Herzegovina 9 75 10 5,8 19 6,5
Serbia 11 9,2 20 11,6 31 10,6
Macedonia 1 0,8 3 1,7 4 1,4
Germany 11 9,2 22 12,8 33 11,3
Portugal 0 0,0 3 1,7 3 1
Czech Republic 2 1,7 0 0,0 2 0,7
Rest 4 3,3 1 0,6 5 1,7
Total 120 100 172 100 292 100

Source: Milojica, 2025, 80

According to the country of origin, most of the respondents were from Croatia
(38,7%), followed by the ones from Slovenia (19,5%), Germany (11,3%) and Serbia
(10,6%). According to the region, in Adriatic Croatia 34,3% of the respondents were
from Croatia, followed by the ones from Slovenia(22,1%), Germany (12,8%) and
Serbia (11,6%). In Continental Croatia most of the respondents were from Croatia
(45,0%) and Slovenia (15,8%). According to the marriage status most of the
respondents are married or in a partnership with children (45,5%), followed by the ones
that are married or in partnership without children (29,8%), single (24,3%) and
widowed (0,3%). 52,7% of them prefer to travel just with their partner, followed by
family members (19,90%), friends and acquaintances (14,70%) and single (12,70%).
According to the working status, 92,5% of the respondents are employed, 3,8% are
retired, 3,4% are students, and 0,3% are unemployed. In terms of the monthly income,
most of the respondents (22,9%) have 1.001-1.500€, followed by the ones with 2.001-
2.500€ (21,2%). 1.501-2.000€ (19,5%), 501-1.000 (13,0%), 2.501-3.000€ (13,0%), up
to 500 (4,1%), 3.001-3.500 (3,8%), and 3.501+ (2,1%). An insight into the structure of
daily consumption of visitors on wellness services indicates that 38,7% of the
respondents spends 51-80€, 32,9% spends 81-100€, 15,4% up to 50€, 9,6% spends 101
and more while 3,4% have no additional costs. (Milojica, 2025, 82-85).

Table 4. Results of descriptive analysis of the Overall satisfaction of wellness visitors

Visitor satisfaction with wellness services

Indicator AM SD

Beauty treatments 4,575 0,784
Kindness of wellness staff towards wellness users 4,572 0,579
Massages 4,555 0,651
Wellness staff's knowledge of the wellness services they provide 4,546 0,582
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Helpfulness of wellness staff 4,467 0,630
Responding to customer inquiries about wellness services 4,462 0,613
Professional provision of wellness services 4458 0,617
SP;cr)Vvilgér;g users with a sense of security and carefreeness when using wellness 4451 0629
Professional behavior of wellness staff 4450 0,617
Individual approach to wellness users 4,419 0,678
Sauna 4,380 0,709
Creating a relationship of trust with users when providing wellness services 4,375 0,652
Quality of information about the wellness center and its services 4,363 0,673
Therapist/doctor/professional services 4,331 0,814
Tidiness of wellness staff 4,327 0,660
Tidiness and cleanliness of the wellness center 4,286 0,710
Fitness and/or exercising 4,279 0,651
Careful consideration of the requirements and specific needs of wellness users 4,275 0,690
Speed of providing wellness services 4,274 0,658
Overall satisfaction with the wellness center's offerings 4,270 0,554
Quality of equipment for providing wellness services 4,235 0,672
Providing wellness services within the promised time 4,231 0,742
Attractive appearance of the wellness area 4,165 0,744
Pleasant inventory and furniture 4,155 0,757
Pool/s 4,134 0,782
Variety of equipment for providing wellness services 4,082 0,771
Providing healthy food and beverage services 4,037 0,917
Jacuzzi/whirlpool 4,029 0,850
Innovativeness of wellness offer 3,619 1,034
Education on the healthy way of preparing food and drinks 3,288 1,380
Adaptation of wellness offers to people with special needs 2,800 1,489
Offering meditation/yoga practice 2,456 0,667
Alternative therapies 2,234 1,370
x 4,108 0,767
Information about wellness services
Satisfaction with the quality of information about the wellness offering will 4757 0530
encourage me to purchase a wellness product/service. ’ ’
Satisfaction with the reliability of information about the wellness offer will 4733 0528
encourage me to purchase a wellness product/service ’ ’
Satisfaction with the variety of information about wellness offerings will 4490 0691

encourage me to purchase a wellness product/service.
x 4,660 0,504
Visitor satisfaction with the destination's offerings (single-item latent variable)
Overall satisfaction with the offer of the wellness destination where the
) 4,462 0,545
wellness center is located.

x 4,249 0,716

Source: Milojica, 2025, 88-89

The results presented in the previous table indicate that tourists are satisfied with
the elements of wellness tourist offer of Republic of Croatia, since a significant
majority of the elements was marked with a mark above 4,00. In terms of satisfaction
with wellness services, the respondents evaluated the following elements with the
highest marks: Beauty treatments (AM=4,575), Kindness of wellness staff towards
wellness users (AM=4,572), Massages (AM=4,555), Wellness staff's knowledge of the
wellness services they provide (AM=4,546), Helpfulness of wellness staff (AM=4,467),
Responding to customer inquiries about wellness services (AM=4,462), Professional
provision of wellness services (AM=4,458), Providing users with a sense of security
and carefreeness when using wellness services (AM=4,451), Professional behavior of
wellness staff (AM=4,450), Individual approach to wellness users (AM=4,419), Sauna
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(AM=4,380), Creating a relationship of trust with users when providing wellness
services(AM=4,375), Quality of information about the wellness center and its services
(AM=4,363), Therapist/doctor/professional services (AM=4,331) and Tidiness of
wellness staff (AM=4,327). The lowest results were determined for the /nnovativeness
of wellness offer (AM=3,619), Education on the healthy way of preparing food and
drinks (AM=3,288), Adaptation of wellness offers to people with special needs
(AM=2,800), Offering meditation/yoga practice (AM=2,456) and Alternative therapies
(AM=2,234). Satisfaction with the information about wellness services was also
marked with high marks (quality of information AM=4,757, reliability of information
AM=4,733, and variety of information AM=4,490).Overall satisfaction with the offer of
the wellness destination where the wellness center is located was marked with
AM=4,462.

Results of the empirical research presented in this paper are significantly in
accordance with the findings of study Health Tourism 2018. Attitudes and consumption
of health tourism service users in Croatia (Marusi¢ et al., 2019), as respondents have
expressed a high level of satisfaction with most of the wellness services.Findings
indicate need for improvement of the following:

- Inovativeness of wellness offer. According to UNWTO, this implies
introducing newor improved components of tourist offerthat combine both intangible
and tangible benefitsnot just for tourists, but also destination stakeholders and local
community (UNWTO, 2016, 14). Tourists are actively searchingfor completely new
and unique experiences, which include spiritual, mental and emotional well-being. This
is supported by examples of good practice such as Sensei Lana‘i, A Four Seasons
Resort which implement scientific and technological solutions enabling wellness
service users to understand their own well-being in a better way. Along with data-
driven approach, they combine both traditional and luxurious hospitality services to
provide unique experiences (Leal, 2025). Most recent wellness trends also emphasize
use of artificial intelligence, mobile applications, virtual reality, etc. (Hitec, 2025;
FasterCapital, 2025). Implementation of Artificial Intelligence would enable forming
personalized programs based on individual’s profiles, health information, and
individual preferences, support 24/7 in planning and scheduling activities or seeking
any advice, implementing wearable devices that track real-time biometrics like sleeping
patternss, measuring heart rates, stress level, etc., predictive analytics focused on
predicting potental arise of health problems and recommending preventive measures,
etc. (Wellness Tourism n.d.c.; Bentley, 2024)

- Education about healthy way of preparing food and drinks. Healthy food and
drinks represent an important part of wellness industry, which is supported by the data
published by Technavio which indicate that in period 2025-2029 global health and
wellness food market size will reach USD 627.6 billion (Technavio, 2025). This
indicates that healthy nutrition represents an important part of people’s everyday life,
by enabling them to boost their energy, strengthen their immune system, improve mood
and maintain healthy weight. Tourists who travel motivated by wellness tourist services
are very often interested in new experiences by learning new ways how to prepare
healthy meals and drinks, and maintain practicing healthy habits not just during their
stay in a destination, but also after returning home (Okumus and Kelly, 2023; Pilford,
2024). Sanvictores (2024) emphasizes the importance of providing tourists education
on the healthy way of preparing food and drinks through participation in nutrition
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workshops and cooking classes. Gaining adequate knowledge about nutritional value of
food and proper way of preparation enables them to make healthy choices and improve
their health and quality of life.

- Adaptation of wellness offers to people with special needs. Wellness tourism
offer needs to be adapted to people with special needs. Thin (2025) emphasized
traveling today represents one of the basic human rights, which is in accordance with
theUnited Nations Convention on the Rights of Persons with Disabilities (CRPD),
article 30. When traveling, people with special needs can feel free, and show how self-
determined they can be. Unfortunatelly, very often they are faced with many obstacles,
i.e. inacessible information online (i.e., for blind people), lack of appropriatelly adapted
forms of transport for them to hotels, reaching the reception desk, restaurant, wellness
center, etc. To prevent that, appropriate measures need to be implemented that would
include access without stairs, captions for audiovisual content, tactile floor guidance
systems, accessible sanitary facilities, etc. This would contribute to the expansion of
wellness tourism market and achieving economic benefits for wellness service
providers and destination in general, improving their inclusion into the society and
sense of equality, improving destination’s reputation on the tourist market and
stimulating tourists to revisit in the future.

- Offering meditation/yoga practice. Over the years yoga and meditation
became important elements of wellness tourism offer due to its numerous advantages.
Tourists who practice it are in search of transformative experiences focused on
achieving emotional, mental and physical well-being. Primary reasons for practicing
yoga are achieving greater mental clarity, reduction of stress and promoting emotional
balance, body health (its flexibility, strength, functioning of cardiovascular system,
etc.), emotional healing and personal growth (Wellness Tourism, n.d.a; Johns Hopkins
Medicine, n.d.; Lehto et al., 2006).

- Alternative therapies. Tourists who are interested into a more holistic approach
to health improvement show interest for services which encompasses traditional
treatments. Therapies like naturopathy, Ayurveda, acupuncture, energy healing, and
others are combined, focusing on establishing connection between mind, body and
spirit, and not treating the mere symptoms. Their main idea is to prevent illness
development, and promote overall well-being of anindividual. Travelers who seek these
authentic experiences tend to travel to China, India, etc. from which these therapies
originate (Wellness Tourism, n.d.a; Wellness Tourism, n.d.c; Leung, 2023; TOI
Lifestyle Desk, 2025).

Previously presented empirical findings indicate that respondents are satisfied with
most of the elements of Croatian wellness tourism offer.Through a brief discussion
authors addressed the advantages of wellness tourism offer elements for which
respondents expressed lower level of satisfaction. The quality and diversity of offer of
these elements needs to be improved in order to increase their satisfaction and stimulate
them to revisit in the future.

CONCLUSION
The purpose of this paper was to emphasize the importance of measuring satisfaction in
tourism, as well as to determinehow satisfied are Croatian visitors with wellness tourist

offer. Despite evaluating most of the elements of wellness tourist offer with high marks,
it can be concluded that wellness service providers failed to meet their visitor’s needs
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entirely. Focus needs to be placed on improving the innovativeness of wellness offer,
offering educations thatwill enable visitors to learn healthy ways of preparing food and
drinks, offering alternative therapies, adaptation of wellness offers to people with
special needs, and ability for visitors to practicemeditation and yoga. Republic of
Croatia is a destination renowned for its health tourism offer, which still hasn’t entirely
reached its full potential in terms of wellness tourism offer. To do so, atttitudes of
wellness visitors need to be monitored and its wellness offer adapted according to their
interests, in order to take a more competitive position on the international tourist
market.

REFERENCES

Alkier Radni¢, Romina, and Daniela Gracan, D. 2003. Uloga strategijskog
marketinskog planiranja u repozicioniranju Opatijske Rivijere na turistickom
trzistu. Tourism and Hospitality Management 9 (1): 153-165.

Alkier, Romina, Jasmina Okici¢, and Vedran Milojica. Modelling the probability of
tourists' return intention: the case of Opatija riviera. In Proceedings of Sth
International Scientific Conference ToSEE — Tourism in Southern and Eastern
Europe 2019 Creating Innovative Tourism Experiences: The Way to Extend the
Tourist Season. May 16 — 18, 2019, 17-29, Opatija, Croatia.

Alkier, Romina, Vasja Roblek, and Vedran Milojica. Developmental perspective of
wellness tourism of Republic of Croatia in the post-Covid-19 period - a theoretical
framework. In Singidunum University International Scientific Conference:
"Spa& Wellness tourism — development, perspectives, and experiences": book of
proceedings, October 08, 2021, 69-78, Belgrade, Serbia.

Andreu, Marta Gemma Nel-lo, Alba Font-Barnet, and Marc Espasa Roca. 2021.
Wellness Tourism — New Challenges and Opportunities for Tourism in Salou.
Sustainability 13 (15): 1-13.

AndrijaSevi¢, Mirna, and Mato Bartoluci. 2004. The role of wellness in contemporary
tourism. Acta turistica, 16(2): 125-142.

Bentley, Leo. 2024. The Role of Technology In Enhancing Health And Wellness
Tourism Experiences. International Journal of Advanced Scientific Innovation 6(6):
1-19.

Bernini, Cristina, and Silvia Cagnone. 2012. Analysing tourist satisfaction at a mature
and multi-product destination. Current Issues in Tourism, 17(1): 1-20.

FasterCapital. 2025. Hospitality and tourism wellness and well being: Innovative
Business Models in Wellness Tourism and Hospitality.
https://fastercapital.com/content/Hospitality-and-tourism-wellness-and-well-being--
Innovative-Business-Models-in-Wellness-Tourism-and-Hospitality.html (accessed:
April 5, 2025).

Ferjani¢ Hodak, Danijela, Oliver Kesar, and Ingeborg Mateci¢. The Convergence of
Croatia’s Wellness Tourism Offer Towards Benchmark Destinations in Europe:
Perception of Wellness Experts. In Proceedings of 6th International scientific
conference ToSEE - Tourism in Southern and Eastern Europe ToSEE — Smart,
experience, excellence & ToFEEL — Feelings, excitement, education, leisure, June
30-July 2, 2021, 215-228, Opatija, Croatia.

70



Vedran Milojica and Romina Alkier Tomi¢. 2025. Satisfaction of Visitors With the Wellness Touristrevices of
Republic of Croatia. UTMS Journal of Economics 16(1): 62-73.

Gracan, Daniela, Romina Alkier Radni¢, and Maja Uran. 2011. Strategic directions of
nautical tourism in the European Union. Opatija: Faculty of Tourism and
Hospitality Management.

Hitec. 2025. Top 10 Wellness Tech Trends Transforming Hospitality in 2025.
https://www.hitec.org/news/4125828/top-10-wellness-tech-trends-transforming-
hospitality-in-2025 (accessed: April 5, 2025).

Ivandi¢, Neven, Ivo Kunst, Neda TeliSman KoSuta, and Izidora Markovi¢. 2014.
National Program — Action plan of Health Tourism Development. Institut for
Tourism, Zagreb.
https://mint.gov.hr/UserDocsImages/arhiva/150608 _AP_%20Zdravstveni%20turiza
m.pdf (accessed: April 5, 2025).

Ivanovi¢, Slobodan, and Milojica, Vedran. Determining the Sentiments of Tourists
towards Websites Text Contents of the Croatian Health Tourist Offer. In 24#h
Biennial International Congress Tourism & Hospitality Industry 2018 Trends and
Challenges, April 26-27, 2018, 152-166, Opatija, Croatia.

Johns Hopkins Medicine. n.d. 9 Benefits of Yoga.
https://www.hopkinsmedicine.org/health/wellness-and-prevention/9-benefits-of-
yogat#:~:text=Yoga%20offers%20physical%20and%20mental, treatment%20and%2
Opotentially%20hasten%?20healing (accessed: April 5, 2025).

Kozak, Metin. 2002. Measuring Tourist Satisfaction with Multiple Destination
Attributes. Tourism Analysis 7 (3-4): 229-240.

Lackovi¢, Igor, Vedran Milojica, and Renato Zrni¢. Health Tourism of the Republic of
Croatia and Bosnia and Herzegovina-current state and perspectives of inclusion in
the European Tourism flows. In Proceedings of International Scientific Conference
"Regional Cooperation in Europe: Opportunity for the Balkans", September 21-23,
2011, 285-297, Dubrovnik, Croatia.

Leal, S. (2025). Welcome to the New FEra of Wellness Travel.
https://www.popsugar.com/travel/wellness-travel-trends-2025-49424749 (accessed:
April 5, 2025).

Lee, Tsung Hung, Fen-Hauh Jan, Chang Hao Tseng, and Yang Fan Lin. 2018.
Segmentation by recreation experience in island- based tourism: A case study of
Taiwan’s Liuqiu Island. Journal of Sustainable Tourism 26: 362— 378.

Lehto, Xinran Y, Sally Brown, Yi Chen, and Alastair M. Morrison. 2006. Yoga Tourism
as a Niche Within the Wellness Tourism Market. Tourism Recreation Research
31(1): 25-35.

Leung, Ping-Chung. 2023. Integrative practice in Asia — India and China. Journal of
Ayurveda and Integrative Medicine 14(1): 1-4.

Liao, Chenmei, Yifan Zuo, Shaogui Xu, Rob Law, and Mu Zhang. 2023. Dimensions of
the health benefits of wellness tourism: A review. Frontiers in Psychology (13): 1-
10.

Lim, Yeon-Jin, Hwa-Kyung Kim, and Timothy J. Lee. 2016. Visitor Motivational
Factors and Level of Satisfaction in Wellness Tourism: Comparison Between First-
Time Visitors and Repeat Visitors. Asia Pacific Journal of Tourism Research 21 (2):
137-156.

Liu, Ligang, Yang Zhou, and Xiao Sun. 2023. The Impact of the Wellness Tourism
Experience on Tourist Well-Being: The Mediating Role of Tourist Satisfaction.
Sustainability 15(3): 1872.

71



Vedran Milojica and Romina Alkier Tomi¢. 2025. Satisfaction of Visitors With the Wellness Touristrevices of
Republic of Croatia. UTMS Journal of Economics 16(1): 62-73.

Luo, Yi, Lanlung (Luke) Chiang, Eojina Kim, Rebecca Tang, and Sung Mi Song. 2017.
Towards quality of life: the effects of the wellness tourism experience. Journal of
Travel & Tourism Marketing 35(4): 410-424.

Markovi¢, Suzana, Luka Skifi¢, and Aleksandar Racz. 2020. Primjena modela
SERVQUAL u mjerenju kvalitete usluga u Thalasso wellness centru Opatija.
Journal of Applied Health Sciences 60(2): 189-200.

Marusi¢, Zrinka, Neda TeliSman KoSuta, and Ivan Sever. 2019. TOMAS — Health
Tourism 2018. Attitudes and consumption of health tourism service users in
Croatia. https://www.htz.hr/sites/default/files/2019-
07/Tomas%20ZDRAVSTVENI%20TURIZAM%202018.pdf (accessed: April 5,
2025).

Medina-Miinoz, Diego R., and Rita D. Medina-Miinoz. 2014. The Attractiveness of
Wellness Destinations: An Importance-Performance-Satisfaction =~ Approach.
International Journal of Tourism Research 6(6): 521-533.

Mikuli¢, Josip, Neven Seri¢, and Damir Kresi¢. 2024. Asymmetric effects of wellness
destination and wellness facility attributes on tourist satisfaction. Tourism Review
79(4): 969-980.

Milojica, Vedran. 2025. Determinants of Managing Visitors™ Satisfaction of Wellness
Tourism Destinations [Doctoral Thesis]. Opatija: Faculty of Tourism and
Hospitality Management.

Ministry of Tourism and Sports of Republic of Croatia. 2023a. National plan of
development of sustainable tourism until year 2027.
https://mint.gov.hr/UserDocsImages/2023 dokumenti/Nacionalni%20plan%20razv
0ja%200dr%C5%BEivog%?20turizma%20d0%202027.%20godine%20i%20Akcijsk
1%20p1an%20d0%202025.%20 godine.pdf (accessed: April 5, 2025).

Ministry of Tourism and Sports of Republic of Croatia. 2023b. Strategy of Development
of Sustainable Tourism until 2030. https://narodne-
novine.nn.hr/clanci/sluzbeni/full/2023 01 2 18.html (accessed: April 5, 2025).

Ministry of Tourism of Republic of Croatia. 2013. Strategy of Tourism Development of
Republic of Croatia until year 2020.
https://mint.gov.hr/UserDocsImages/arhiva/130426-Strategija-turizam-  2020.pdf
(accessed: April 5,2025).

Okumus, Bendegul, & Heather Linton Kelly. 2023. Wellness Management in
Hospitality and Tourism. Oxford: Goodfellow Publishers Limited.

Pilford, Melissa. 2024. The Power of Nutrition in Wellness Retreats.
https://www.health.travel/read/the-power-of-nutrition-in-wellness-retreats/
(accessed: April 1,2025).

Prideaux, Bruce, Delphine Berbigier, Michelle Thompson. 2014. Wellness Tourism and
Destination Competitiveness”. in Wellness Tourism: A Destination Perspective. Ed.
Cornelia Voigt and Christof Pforr, 45-58. London, UK: Routledge.

Sanvictores, Jennifer. 2024. Essential Attributes of a Wellness Tourism Destination.
https://www.thefarmatsanbenito.com/news/essential-attributes-of-a-wellness-
tourism-destination/ (accessed: April 1, 2025).

Smith, Melanie, and Catherine Kelly. 2006. Wellness Tourism. Tourism Recreation
Research 31(1): 1-4.

Sthapit, Erose, Chunli Ji, Mingwei Li, Brian Garrod, Blend Ibrahim, and Peter Bjork.
2025. Memorable wellness tourism experiences: antecedents that lead to enjoyable

72



Vedran Milojica and Romina Alkier Tomi¢. 2025. Satisfaction of Visitors With the Wellness Touristrevices of
Republic of Croatia. UTMS Journal of Economics 16(1): 62-73.

outcomes. International Journal of Spa and Wellness (Paper accepted for
publication) 1-27.

Taplin, Ross H. 2012. The value of self-stated attribute importance to overall
satisfaction. Tourism Management 33: 295-304.

Technavio. 2025. Health and Wellness Food Market to grow by USD 627.6 Billion
(2025-2029), driven by rising healthy eating habits, Report on how Al is
transforming the market — Technavio. https://www.technavio.com/report/health-
and-wellness-food-market-industry-
analysis?utm_source=prnewswire&utm medium=pressrelease&utm_campaign=aid
riverl 1 report week05 2025&utm_content=IRTNTR40960(accessed: April 1,
2025).

Thin, Lea. 2025. All inclusive: Accessible Tourism Benefits Everyone.
https://www.tourism-watch.de/en/article/all-inclusive-accessible-tourism-benefits-
everyone/ (accessed: April 1, 2025).

TOI Lifestyle Desk. 2025. Patanjali Wellness: What is Naturopathy, different ways of
healing, and its benefits on body and mind.
http://timesofindia.indiatimes.com/articleshow/121698377.cms?utm_source=conten
tofinterest&utm_medium=text&utm_campaign=cppst (accessed: April 1, 2025).

UNWTO. 2016. Report of the Committee on Tourism and Competitiveness CE/103/5
rev.2. Retrieved from Sustainable Development of Tourism: Conceptual Framework.
https://webunwto.s3.eu-west-
l.amazonaws.com/imported_images/44835/ce103_05_implementation_general pro
gramme_of work rev2 en_0.pdf (accessed: April 1, 2025).

Wellness Tourism n.d.a. Mindful Travel: The Power of Meditation and Yoga in Wellness
Retreats. https://www.wellnesstourism.com/article/mindful-travel-the-power-of-
meditation-and-yoga-in-wellness-retreats (accessed: April 1, 2025).

Wellness Tourism n.d.b. The Role of Al in Personalized Wellness Journeys.
https://www.wellnesstourism.com/article/the-role-of-ai-in-personalized-wellness-
journeys (accessed: April 1, 2025).

Wellness Tourism. n.d.c. [Integrative Medicine Meets Wellness Tourism.
https://www.wellnesstourism.com/article/integrative-medicine-meets-wellness-
tourism (accessed: April 1, 2025).

Xia, Lantian, Timothy J. Lee, and Dae-Kwan Kim. 2024. Relationships between
motivation, service quality, tourist satisfaction, quality of life, and spa and wellness
tourism. International Journal of Tourism Research 26(1): €2624.

Acknowledgement
This paper is based on the doctoral Thesis titled "Determinants of Managing Visitors”
Satisfaction of Wellness Tourism Destinations", written by Dr. Vedran Milojica. The

doctoral thesis was defended at the Faculty of Tourism and Hospitality Management,
University of Rijeka.

73



